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We Work As A Team For Your Victory!

GUEST FEATURE – StacyRae Fitness Mama October Newsletter
The A B C's of Client Communication
 
My name is Michelle Hill and I'm a freelance copywriter, specializing in the fitness and sports fields. I love what I do but it still involves a lot of hard work to get projects done the way my clients expect. 
 
I've been editing StacyRae's eBook, due for release before the end of 2009. You'll want to grab a copy for yourself or a loved one. It's the best investment you can make for your personal health. 
 
As an entrepreneur, I've learned some valuable lessons about what makes client communication effective. No matter what you do for a living, you can put these lessons to work in your business or work environment.
 
A - Accentuate - Your clients are your clients because they choose to be. The best thing you can do for client retention is emphasize and accentuate their strengths. Thank them for being a great client. Genuinely and openly, let them know you appreciate them.
 
B - Break - If a continually difficult client is hindering your business progress and draining you of precious mental and emotionally energy, break it off with graciousness and dignity. "Firing" bad clients will create space in your life for higher quality clients who will bring more value to your business. 
 
C - Creativity - Being creative is the act of being clever, imaginative, and innovative. What new imaginative solutions have you designed for your clients this week? In what creative ways can you solve the very problems they've hired you for? Brainstorm for some innovative ideas to take your clients to the next level.
 
Winning Proof can be found at http://www.winningproof.com or you can give me a call at 714.797.3731. Let's talk about those writing projects you've been meaning to finish. I can help. Follow me on Twitter: winningproof.
